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Quick Tip

This logo should  
be reproduced in  
full color wherever 
possible.

Brand Mark

BRAND MARK
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PROTECTED SPACE & MINIMUM SIZE

Protected Space & 
Minimum Size

To maintain the integrity of this brand across all 

applications, it is important to abide by the rules laid 

out in these guidelines, starting with the protected 

space and minimum size. The primary logo should 

appear no smaller than 1.75 inches in size in any 

application. Always respect the clear space around 

the logo; it should always measure at least the 

height of the “E” in “Seafood” of the logo. 
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Incorrect use  
of the Logo

INCORRECT USE OF THE LOGO

Do not change the color. Do not add a drop shadow. Do not rotate the logo.

Do not remove or change 
the graphics elements.

Do not scale 
disproportionately

Do not skew.

Do not place on top of busy 
photography or background 
color.
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PRIMARY COLOR PALETTE

Primary Color  
Palette

Navy blue suggests trustworthiness, dependability and 
commitment. Light blue adds a punch of freshness and 
excitement. 
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Quick Tip

Keep a Pantone  
chip handy when reviewing 
draw-downs or providing 
print specs –Harbor Banks 
red shifts easily and a 
target color should always 
be provided as reference.

PRIMARY COLOR PALETTE

PANTONE 541 C

C: 100
M: 87
Y: 23
K: 8

R: 33
G: 63
B: 123

HTML: #213f7b

PANTONE 543

C: 41
M: 11
Y: 0
K: 0

R: 143
G: 195
B: 234

HTML: #8fc3ea
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TYPOGRAPHY

Typography

Trade Gothic is the primary typeface  for Harbor Banks. It 
is highly legible–a sturdy workhorse in the font world.
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Quick Tip

Trade Gothic is  
a clean, modern 
typeface that  
should be set 
classically– 
always avoid any 
extreme tracking  
or disproportional 
scaling.

TYPOGRAPHY

Typography

Trade Gothic Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Trade Gothic Bold No. 2
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Trade Gothic Condensed No. 18
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Trade Gothic Bold Condensed No. 20
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Quick Tip

When selecting 
imagery or when 
planning a shoot, 
opt for high-quality 
photography with 
simple propping 
and ultimate 
appetite appeal.

PHOTOGRAPHY

Photography

Harbor Banks food imagery is light and refreshing. Often 
paired with salads and fresh greens, the lighting is airy  
and soft.

Delicious food and professional kitchen photography is  
a very important part of every brand when designing 
collateral and print ads. It is essential that it look appealing 
and fresh, with food that is always plated on white. Pay 
close attention to food styling; the food should look like it 
was prepared in a restaurant by an experienced chef,  
not a home-cooked meal. 

Harbor Banks images should be photographed with a 
short depth of field for a soft-focus background. This 
effect may be achieved in post.



HARBOR BANKS® GUIDELINES 

10

PHOTOGRAPHY

an ingredient or flavor story. Always choose the freshest 
and least processed imagery of raw food ingredients to 
reinforce the quality message. Food should be 
photographed with bright, airy lighting and retouched to 
eliminate shadows and distracting imperfections.

Delicious food photography is a very important part of 
every brand when designing collateral and print ads. It is 
essential that it look appealing and fresh. Food imagery 
should look like it was prepared in a restaurant by an 
experienced chef, not a home-cooked meal. Raw food 
ingredients are also acceptable and may be used to tell 

Images are illustrative of visual styling and are not indicative of product categories.
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OMNI-CHANNEL APPLICATIONS

Omni-Channel Applications

It’s important that voice and look apply to all mediums to tell 
a consistent and complete Harbor Banks story.

Harbor Banks marketing materials include:

• Websites. The US Foods® website contains information 
about the brand and features select images of  
Harbor Banks products.

• Sell Sheets. The two-sided handouts feature information 
about our products.

• Table Tents/Posters/Brochures. Promotional 
marketing materials to help promote Harbor Banks 
products.

All applications must adhere to the signature Harbor Banks 
design described in previous pages.
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OMNI-CHANNEL APPLICATIONS

Sell Sheets

BREADED STUFFED 
SHRIMP SOUTHWEST 
STYLE

Job Number: SCP-2016060802    

Fall Scoop Sell Sheets
Last Modified: 08/03/2016
Modified by: LAUREN J

Design Manager:  ED PETRUCZENKO
Copy Writer:  JULIE W
Designer: LAUREN JUENGER
Proofreader: JIM R

Released: 08/03/2016
Printed: YES
PDF: YES

Bleed Size:  8.75 ” x 11.25”  Trim Size:  8.5 ” x 11” 

Omni-Channel Applications
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